
Top music brand sees 
800% year-over-year 
sales increase through 
collaboration with Quivers.   
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Quivers helped one of its top music clients upgrade its 
shopping experience, improve conversion rates and 
massively increase year-over-year sales. 

The client had the product but didn’t have enough control over the shopping experience. The 

shopping cart and checkout experience were clunky and it was impossible to make changes to 

the online catalog without going through an intermediary.  

The brand identified the need for a consumer-centric website that would make purchasing easier. 

It also needed a way to incentivize its dealers and make more of its catalog available for consumers.  

It hoped that by finding a solution to these problems it could gain a better ecommerce presence 

and increase its sales numbers. 
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To achieve its goals the company needed to create a 

more tightly integrated shopping experience as a whole, 

which would predominantly involve revamping the 

website to make it more consumer-friendly.  

The shopping experience at the time involved too 

many clicks. Checkout felt disjointed from the rest of 

the brand’s website, to the extent that it took shoppers 

to a separate off-site webpage — which ruined the 

brand’s ability to effectively track conversion.  

Quivers worked with key stakeholders to provide 

a complete and seamless solution, and ensured the 

implementation process was executed effectively 

and efficiently. 

THE CHALLENGE

The client’s primary goal was to boost sales. 
It believed there was an opportunity to 
increase dealer engagement and also wanted to 
lay the groundwork for international expansion. 
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THE SOLUTION 

Quivers helped the brand to build a new 
consumer-focused website, accurately track 
consumer behavior and actively engage its dealers 
— all resulting in a dramatic increase in sales. 
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Quivers worked with the company’s marketing 

partner to create a streamlined, shopping-optimized 

website that made it easy for consumers to make 

online purchases.  

The company’s first step was to ditch the platform 

they had been using (Kibo) and switch to the 

WooCommerce ecommerce platform. This allowed 

Quivers to use its WooCommerce plugin to integrate 

with the new website easily and efficiently. The 

possibility to expand operations to other territories 

was provided by Quivers’ compatibility with different 

currencies and languages. 

Using the new platform, a simple shopping cart and 

native checkout experience were implemented. 

Consequently, the client could now accurately track 

consumer behavior and optimize its marketing 

efforts to increase conversion and sales.  

With a website that was optimized for shopping, 

plus increasing conversion rates, the client’s 

marketing team was able to focus on getting 

qualified shoppers — those most likely to buy — 

to an environment where it was easy to make 

purchases, its new website.  

One part of the solution involved integrating 

the client’s dealer network through the Quivers 

platform. This resulted in fewer out-of-stock 

messages for consumers and high satisfaction 

levels in partnering dealers who could now share 

online orders using Quivers fulfillment options such 

as BOPIS, Ship-to-Store and Ship-from-Store. 

The client now had a functional way to get qualified 

traffic to the optimized shopping experience on 

its website, and this traffic soon led to a dramatic 

increase in sales. 



THE RESULTS

THE RESULTS

The client saw an 800% year-over-year 

increase in sales in the first months of its 

partnership with Quivers.

By optimizing the shopping experience 

on their website, the client was able to 

effectively track conversion and gain 
key insights into its consumers, all while 

converting sales at a much higher rate than 

ever before.

The client was able to strengthen its 
relationship with its dealer network 

and provide partnering retailers with the 

opportunity to share orders.
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Learn More About Quivers
To find out how we can help with your specific challenges, request a demo 
to learn more or visit us at www.quivers.com.

Quivers is the leading commerce platform for specialty brands. Quivers provides specialty brands complete control of their 

commerce ecosystem—including retail partners, pro consumers, employees, marketplaces, and more. Quivers bridges the gap 

between online and offline shopping by offering specialty brands unique eCommerce features to drive performance while also 

powering the very best in local in-store fulfillment for their consumers. Ultimately, Quivers helps brands create a better consumer 

experience, increase eCommerce sales, improve sell-in, reduce stock-outs, and ship faster and more efficiently, all while maintaining 

a healthy B2B channel.For more information, please visit www.quivers.com.
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You can also contact us directly:

Quivers, Inc

50 W Broadway Ste 333. 

PMB 89865

SLC, UT 84101-2027

info@quivers.com | 805.250.477


